
Consumer technology in the workplace: 

how personalisation will change reward 

and benefits

NIALL O’CALLAGHAN, Mercer

MARK ROWLANDS, Mercer #REBAInnovation



H E A L T H  W E A L T H  C A R E E R

R E B A

N O V E M B E R  2 0 1 6

M A R K  R O W L A N D S ,  N I A L L  O ’ C A L L A G H A N ,  M E R C E R



© MERCER 2016 2

D A T A

Health Data

CRM

Personalised 

Messages

Marketing 

Voluntary
Bens/Retail

Insurance
Data

HR Data

Other Data

Wealth 
Data

Data
Normalisation

YODA



© MERCER 2016 33



© MERCER 2016 4


