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Engaging staff with future 

Financial Planning

London │23 November 2017



2Commercial in Confidence

There has never been a better time to get a freebie
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Social media

Employer makes information available…

Talk to employer

Talk to other colleagues at work

Online forums or blogs

Newspaper 'Money' sections

Money Advice Service

Government money-related websites…

Independent Financial Adviser (IFA)

Product providers' websites or branch

Spouse/partner, a family member or friend

Google

Do employees want your help?
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Google has become the nation’s financial adviser
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Google Search – Free Budgeting Tools UK
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Google Search – Free Retirement Tools UK
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Google Search – What can I do if I’ve been refused a loan?
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Guidance needs to get personal

72.8%
of employees expect their employer to

provide guidance on the employee benefits 

they offer and how appropriate each benefit 

might be to them and their family 
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What people want from financial education
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Learn how to 

save more for 

retirement 

Better 

understanding of 

overall income

Learn how to live 

within a budget

Learn how to 

manage and 

pay down debts

Learn how 

to save for 

a mortgage

Learn how to 

save for new 

things (holiday, 

new car
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Financial priorities (3 months/12 months/3 years) (%)

Financial priorities 3 months 12 months 3 years

Save for a holiday/to go travelling 26.2% 23.2% 12.7%

Keep on top of day-to-day living costs 23.1% 11.6% 9.1%

Become a smarter shopper 18.1% 7.4% 5.6%

Look for better deals on utilities/credit cards 17.1% 10.9% 5.1%

Pay down or pay off debts 17.0% 17.1% 17.2%

Save for emergencies/a rainy day 16.4% 15.7% 13.2%

Save for home improvements 13.8% 16.4% 12.2%

Save for birthdays and special occasions 11.1% 7.7% 3.6%

Save for retirement 8.4% 10.2% 21.2%

Save for a car 7.7% 12.1% 11.0%

Save for children’s future 6.7% 7.3% 14.3%

Save for Christmas 4.7% 16.2% 3.8%

Financial priorities (3 months/12 months/3 years) (%) 
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Why employee Financial Wellness is important for you as a business

1 in 3
workers say 

they have lost 

sleep over 

money worries

8%
of employees 

have spent time 

during the working 

day dealing with 

money problems

46%
say financial 

pressure 

affects 

relationship 

with manager

59%
of employees 

with ‘current’ 

financial worries 

state money 

concerns prevent 

them from 

performing their 

best at work

89%
of employers 

agreed that 

financial concerns 

have an impact 

on employees’ 

workplace 

performance

Absenteeism and 

presenteeism

from financial 

distress is adding 

an extra

4%
to payroll cost 

for UK firms

Each year, 

financial stress 

costs the UK 

economy

£121bn

and18m
working hours in 

time off work

Financial Well-being in the Workplace: A Way Forward, prepared by the Financial Advice Working Group for HM Treasury and the Financial Conduct 

Authority, final report, March 2017

Quoting above: SMF, 2016; CIPD, 2017; Neyber, 2016; Willis Towers Watson, 2016; FCA 2017; Barclays, 2014
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Employee and employer journey

personalised

taboo
experience?

Discussing personal 

finances in the workplace 

is still seen as 

relevant

How do you ensure 

solutions are

to your workforce?

How do you make your 
employees understand

the value
of a Financial Wellness 
programme?

measure
success?

How do youHow do you

engage
employees?

How do you ensure a
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Employee and employer journey

Employee journey

Employer journey

Measuring financial 

stress

Comparison 

against peers

Personalised 

access

Select relevant 

solution

Retake the survey 

in the future to 

monitor progress

01

Assessment

02

Insight

03

Education

04

Action

05

Monitoring

PFW scores and 

demographic analysis

Access to benchmark 

and how might this 

impact performance?

What are employees 

accessing?

Take up statistic On-going 

governance

01

02

03

04

05
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The essential ingredients

Understand your 

audience – provide 

support where it is 

most needed

Personalise the 

experience

Life events matter Make sure you are 

making the most of 

what you already 

have in place

Communicate, 

communicate, 

communicate

Measure results Refine and continue Remember financial 

wellness is only one 

aspect of wellness

1 2 3 4

5 6 7 8
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Thank you
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Capita Employee Benefits
65 Gresham Street, London EC2V 7NQ

T 020 7709 4500    F 020 7709 4501

Regulatory Statement

• The information contained within this presentation does not constitute financial advice.

• The information provided is based on our understanding of current law and taxation as at <insert date>.

• HMRC policy, practice, and legislation may change in the future.

Capita Employee Benefits is a trading name of Capita Employee Benefits Limited and Capita Employee Benefits (Consulting) Limited. Part of Capita plc. www.capita.co.uk. 

Capita Employee Benefits Limited and Capita Employee Benefits (Consulting) Limited are registered in England & Wales No: 02260524 and 01860772 respectively. 

Registered Office: 17 Rochester Row, Westminster, London, SW1P 1QT. Separately authorised and regulated by the Financial Conduct Authority.


