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How to embed a financial

wellbeing programme within

your overall wellbeing strategy: Sally Purbrick

Head of Reward

Case study - Anglian Water Ancilian Water
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Comprehensive research — state of the nation  anglianwater

Neyber UK Workforce Study — Jan 2017
36 questions — over 10,000 UK employees

Neyber UK Employer Study - Jan 2017
35 questions — over 500 UK employers

Neyber UK Workforce Study — Feb 2016
30 questions — 10,008 UK employees

Neyber Debt/Credit Research — Nov/Dec
2015
19 questions — 5053 UK employee responses

Neyber Financial Stress Survey — Jan 2015
22 questions - 5325 UK employees
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DNA 2017 = Overall employee wellbeing anglianwater

We asked employees what
areas of their wellbeing they
were unhappy with:

Physical
Financial

Career

Community

Social
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DNA 2017 - State of the Nation anglianwater

58% UK employees have been affected by financial worries in the

last year
Jés% a 42V’
18-24 25-34 35-44 45-54 55-64
year olds year olds year olds year olds year olds
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DNA 2017 — Day to day finances anglianater
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48% Have an income that fluctuates by more than 10% each

month
530) 48, 47’ 4‘»
18-24 25-34 35-44 45-54 55-64
year olds year olds year olds year olds year olds
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DNA 2017 — Day to day finances anglianater
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48% Have borrowed money to meet basic financial needs in the

last year
sa 42’ 310/,
18-24 25-34 35-44 45-54 55-64
year olds year olds year olds year olds year olds
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DNA 2017 - What'’s on the minds of UK
employees?

Financial
Worries

39%

Career

35%

Work/Life
Balance

33%

18-24
year olds

HAPPIER SAFER
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Financial
Worries

42%

Work/Life
Balance

33%

25-34
year olds

Financial
Worries

37%

Work/Life
Balance

31%

Health

27%

35-44
year olds

Financial Health

35%

Worries

30%

Health Financial
Worries
29%
24%

Work/Life Work/Life
Balance Balance

26% 24%

45-54 55-64
year olds

year olds
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Work/Life
Balance

43%

Workload

40%

Career

38%

EMPLOYER
VIEW



Understanding the landscape
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Overall

Wellbeing
Strategy for
Anglian Water

Anglian Water

Understanding
the need and

Building our

financial

setting our

financial wellbeing
wellbeing strategy
objectives

Measuring and
monitoring
success
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Understanding the need and setting

our financial wellbeing objectives

S

Small number of hardship loans requested

Colleague feedback to HR re: financial pressures

‘Financial stress’ one of top reasons for calls/contacts to EAP
provider

Feedback and engagement from Trade Union

AFER
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*  10% of workforce selected by postcode

* Launch pack sent to home addresses introducing the
new financial wellbeing employee benefit

Survey sent out post launch to gain feedback

* 82% of the pilot group thought that other employees
would value this benefit

*  52% said would consider using the products in the future nedlie

IFlove iy

neyber

Dan loves
his Neyber

NEW Financial wellbeing
offering from Neyber

Dan used his loan to pay for the happiest day of
his life.
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How we support the full colleague population
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Anglian Water
Financially
Stressed
Colleague
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Financial
Education

Loan

application

Provider
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Accepted

Neyberhood

_.l Declined

\ . Hardship

loan
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Early results

* Hardship loan application decreased

* High level of knowledge and engagement across the
business

* Employees and Managers feel supported

m Car purchase
m Debt

Consolidation
® Home

m Wedding loan

m Other
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4.2% take-up

56% have taken
out a loan to

consolidate
debts

14% have
visited the loan
journey

15
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* Colleagues have access to:

SAVINGS CALCULATOR

*  Finance themed webinars
Could there be a way for

*  Online portal, full of podcasts, videos and articles LD Batoe ot fiae 7
*  Weekly money saving emails e T
d On-site Seminq rS *Caleulated on the avernge savings macde by debt consslidetion customers =3 ot Feb 2017.
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Hello there

Hello there
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YOUR GUIDE TO THE ANGLTAN WATER GROUP love, Q
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Thank you

Sally Purbrick

Head of Reward

Anglian Water

sPurbrick@anglianwater.co.uk
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Heidi Allan

Head of Insights & Engagement
Neyber

heidi.allan@neyber.co.uk
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